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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh Product
Design, Product Innovation, dan Digital Promotion terhadap Minat Beli pada
produk motor Honda Vario 125 Street di Kabupaten Kebumen, baik secara parsial
maupun simultan. Penelitian ini menggunakan metode kuantitatif. Data
dikumpulkan melalui kuesioner yang disebarkan kepada masyarakat yang memiliki
minat untuk membeli produk motor Honda Vario 125 Street di Kebumen dengan
usia di atas 18 tahun. Sampel penelitian ditentukan menggunakan rumus Slovin dan
teknik purposive sampling. Teknik analisis data yang digunakan adalah regresi
linier berganda dengan bantuan software SPSS versi 27. Hasil penelitian
menunjukkan bahwa Product Design dan Product Innovation masing-masing
berpengaruh positif dan signifikan terhadap Minat Beli, sedangkan Digital
Promotion tidak berpengaruh signifikan terhadap Minat Beli. Secara simultan,
ketiga variabel independen terbukti berpengaruh positif dan signifikan terhadap
Minat Beli. Hasil penelitian ini mengindikasikan bahwa desain produk merupakan
faktor paling dominan dalam membentuk Minat Beli konsumen, sementara promosi
digital yang dilakukan produsen maupun dealer belum cukup efektif secara mandiri
dalam mendorong minat konsumen untuk membeli, sehingga diperlukan strategi
promosi digital yang lebih terintegrasi dengan daya tarik produk.

Kata Kunci: Product Design, Product Innovation, Digital Promotion, Minat Beli
Honda Vario 125 Street
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ABSTRACT

This study aims to determine and analyze the influence of Product Design, Product
Innovation, and Digital Promotion on Purchase Intention toward the Honda Vario
125 Street motorcycle in Kebumen Regency, both partially and simultaneously. This
study used a quantitative method. Data were collected through a questionnaire
distributed to individuals with an interest in purchasing the Honda Vario 125 Street
in Kebumen, aged above 18 years. The sample was determined using the Slovin
formula and purposive sampling technique. Data were analyzed using multiple
linear regression with SPSS version 27. The results show that Product Design and
Product Innovation each have a positive and significant effect on Purchase
Intention, while Digital Promotion has no significant effect on Purchase Intention.
Simultaneously, the three independent variables have a positive and significant
effect on Purchase Intention. These findings indicate that product design is the most
dominant factor in shaping consumer purchase intention, while digital promotion
conducted by manufacturers and dealers has not been sufficiently effective on its
own in driving consumer intention to purchase, thus requiring a more integrated
digital promotion strategy aligned with product appeal.

Keywords: Product Design, Product Innovation, Digital Promotion, Purchase
Intention, Honda Vario 125 Street
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