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ABSTRAK

Perkembangan teknologi digital dan media sosial telah mengubah perilaku
konsumen dalam melakukan pembelian online. Rekomendasi beauty influencer,
online customer review, dan fenomena fear of missing out (FoMO) dapat
mendorong konsumen melakukan pembelian spontan pada produk kecantikan.
Penelitian ini bertujuan untuk menganalisis pengaruh beauty influencer, online
customer review, dan fear of missing out terhadap online impulsive buying pada
konsumen produk kecantikan Glad2Glow. Penelitian ini menggunakan metode
kuantitatif dengan teknik purposive sampling. Sampel penelitian berjumlah 102
responden masyarakat Kabupaten Kebumen yang pernah membeli produk
Glad2Glow minimal satu kali. Data dikumpulkan melalui kuesioner skala Likert
dan dianalisis menggunakan SPSS versi 25 dengan regresi linier berganda, uji t, uji
F, dan koefisien determinasi. Hasil penelitian menunjukkan bahwa beauty
influencer, online customer review, dan fear of missing out berpengaruh positif dan
signifikan secara parsial maupun simultan terhadap online impulsive buying pada
konsumen produk kecantikan Glad2Glow.

Kata kunci: Beauty Influencer, Fear of Missing Out, Online Customer Review,
Online Impulsive Buying.
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ABSTRACT

Digital technology and social media have changed consumer behavior in online
purchasing. Beauty influencers, online customer reviews, and fear of missing out
(FoMO) can encourage spontaneous purchases of beauty products. This study aims
to analyze the effect of beauty influencers, online customer reviews, and fear of
missing out on online impulsive buying among Glad2Glow consumers. This study
uses a quantitative method with purposive sampling. The sample consisted of 102
respondents from Kebumen Regency who had purchased Glad2Glow products.
Data were collected through Likert-scale questionnaires and analyzed using SPSS
version 25 with multiple linear regression, t-test, F-test, and coefficient of
determination. The results showed that beauty influencers, online customer
reviews, and fear of missing out had a positive and significant effect partially and
simultaneously on online impulsive buying.

Keywords: Beauty Influencer, Fear of Missing Out, Online Customer Review,
Online Impulsive Buying.
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