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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh social media marketing, citra 

lembaga dan electronic word of mouth terhadap keputusan memilih pondok 

pesantren al-falah kebumen. Jumlah responden yang digunakan peneliti dalam 

penelitian ini adalah 100 orang dengan minimal menempuh pendidikan di al-falah 

1 tahun. Pengambilan data menggunakan angket/kuesioner. Teknik pengambilan 

sampel menggunakan nonprobability sampling dengan purposive sampling yang 

dibantu menggunakan alat bantu pengolahan yaitu SPSS (Statistica Product and 

Service Solution) versi 22. Analisis yang digunakan meliputi uji instrumen 

validitas, reliabilitas, uji asumsi klasik, analisis regresi linear berganda dan uji 

hipotesis. Hasil penelitian ini menunjukkan social media marketing berpengaruh 

positif dan signifikan terhadap keputusan memilih. Citra lembaga berpengaruh 

positif dan signifikan terhadap keputusan memilih. Electronic word of mouth tidak 

berpengaruh positif dan signifikan terhadap keputusan memilih. 

 

Kata kunci: social media marketing, citra lembaga, electronic word of mouth dan 

keputusan memilih. 
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ABSTRACT 

This study aims to analyze the influence of social media marketing, institutional 

image, and electronic word of mouth on the decision to choose the Al-Falah Islamic 

boarding school in Kebumen. The researcher included 100 respondents in this 

study, all of whom had attended Al-Falah for at least one year. Data were collected 

using a questionnaire. The sampling technique employed nonprobability sampling 

with purposive sampling, assisted by the statistical analysis software SPSS 

(Statistical Product and Service Solutions) version 22. The analyses conducted 

included instrument validity and reliability tests, classical assumption tests, 

multiple linear regression analysis, and hypothesis testing. The results of this study 

indicate that social media marketing has a positive and significant effect on voting 

decisions. Institutional image has a positive and significant effect on voting 

decisions. Electronic word of mouth does not have a positive and significant effect 

on voting decisions. 

 

Keywords: social media marketing, institutional image, electronic word of mouth, 

and voting decisions. 
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