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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh green product
innovation, content marketing, dan electronic word of mouth (e-WOM) terhadap
minat beli produk lampu emergency berbasis panel surya pada TikTok Shop.
Penelitian ini menggunakan metode kuantitatif dengan sampel sebanyak 100
responden yang dipilih menggunakan teknik purposive sampling. Data
dikumpulkan melalui kuesioner dan dianalisis menggunakan regresi linier
berganda dengan bantuan IBM SPSS Statistics. Hasil penelitian menunjukkan
bahwa green product innovation, content marketing, dan e-WOM berpengaruh
positif dan signifikan terhadap minat beli, baik secara parsial maupun simultan.
Artinya, semakin baik persepsi konsumen terhadap inovasi produk, kualitas
konten pemasaran, dan ulasan online, maka semakin tinggi minat beli konsumen.

Kata Kunci: Green Product Innovation, Content Marketing, E-WOM, Minat
Beli, TikTok Shop.
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ABSTRACT

This study aims to analyze the effect of green product innovation, content
marketing, and electronic word of mouth (e-WOM) on purchase intention for
solar-powered emergency lamps sold on TikTok Shop. This research employed a
quantitative method with a sample of 100 respondents selected using purposive
sampling. Data were collected through questionnaires and analyzed using
multiple linear regression with IBM SPSS Statistics. The results show that green
product innovation, content marketing, and e-WOM have a positive and
significant effect on purchase intention, both partially and simultaneously. This
indicates that better consumer perceptions of product innovation, more attractive
marketing content, and more positive online reviews can increase consumers’
purchase intention.

Keywords: Green Product Innovation, Content Marketing, Electronic Word of
Mouth (e-WOM), Purchase Intention, TikTok Shop.
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