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ABSTRACT 

 

This study aims to analyze the influence of green perceived value and 

environmental concern on purchase intention among young consumers toward electric 

bicycles in Kebumen Regency, with green trust serving as a mediating variable. The study 

was motivated by the relatively low adoption of electric bicycles in Kebumen Regency 

despite the increasing public awareness of environmental issues. This research employed 

a quantitative approach using a survey method. The sample consisted of 120 respondents 

aged 18–35 years in Kebumen Regency, selected through purposive sampling. Data were 

collected using a questionnaire and analyzed using path analysis with SPSS version 27. 

The analysis included validity testing, reliability testing, classical assumption tests, partial 

hypothesis testing (t-test), coefficient of determination analysis, and the Sobel test. The 

results indicate that green perceived value has a positive and significant effect on green 

trust. Similarly, environmental concern has a positive and significant effect on green trust. 

Furthermore, green trust has a positive and significant effect on purchase intention. In 

contrast, green perceived value and environmental concern do not have a significant 

direct effect on purchase intention. The results of the Sobel test indicate that green trust 

significantly mediates the effect of green perceived value on purchase intention. However, 

green trust does not significantly mediate the effect of environmental concern on purchase 

intention. 

Keywords: Green Perceived Value, Environmental Concern, Green Trust, Purchase 

Intention, Electric Bicycle. 
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ABSTRAK 

 

 Penelitian ini bertujuan menganalisis pengaruh green perceived value dan 

environmental concern terhadap purchase intention generasi muda pada sepeda 

listrik di Kabupaten Kebumen dengan green trust sebagai variabel mediasi. 

Penelitian ini dilatarbelakangi oleh rendahnya adopsi sepeda listrik di Kabupaten 

Kebumen meskipun kesadaran masyarakat terhadap isu lingkungan semakin 

meningkat. Penelitian ini menggunakan pendekatan kuantitatif dengan metode 

survei. Sampel penelitian berjumlah 120 responden generasi muda berusia 18–35 

tahun di Kabupaten Kebumen yang dipilih menggunakan teknik purposive 

sampling. Data dikumpulkan melalui kuesioner dan dianalisis menggunakan 

analisis jalur (path analysis) dengan bantuan SPSS 27, meliputi uji validitas, 

reliabilitas, uji asumsi klasik, uji parsial (uji t), koefisien determinasi, dan uji Sobel. 

Hasil penelitian menunjukkan bahwa green perceived value berpengaruh 

signifikan terhadap green trust, demikian pula environmental concern berpengaruh 

signifikan terhadap green trust. Green trust terbukti berpengaruh signifikan 

terhadap purchase intention. Sebaliknya, green perceived value dan environmental 

concern tidak berpengaruh signifikan secara langsung terhadap purchase intention. 

Hasil uji Sobel menunjukkan bahwa green trust mampu memediasi secara 

signifikan pengaruh green perceived value terhadap purchase intention, tetapi 

green trust tidak mampu memediasi secara signifikan pengaruh environmental 

concern terhadap purchase intention.  

Kata Kunci:  Green Perceived Value, Environmental Concern, Green Trust, 

Purchase Intention, Sepeda Listrik. 
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