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ABSTRAK 

Perkembangan teknologi digital dan media sosial telah mendorong perubahan perilaku 

konsumen dalam melakukan pembelian, khususnya melalui pemanfaatan influencer 

marketing, electronic word of mouth (E-WOM), dan live streaming sebagai strategi 

pemasaran. Konsumen cenderung mempertimbangkan ulasan online, rekomendasi 

influencer, serta interaksi langsung sebelum memutuskan membeli suatu produk. 

Penelitian ini bertujuan untuk menganalisis pengaruh influencer marketing, E-WOM, dan 

live streaming terhadap keputusan pembelian parfum Mykonos secara online di 

Kabupaten Kebumen, baik secara parsial maupun simultan. Penelitian ini menggunakan 

pendekatan kuantitatif dengan metode survei. Data dikumpulkan melalui penyebaran 

kuesioner kepada responden yang merupakan konsumen produk parfum Mykonos. 

Teknik pengambilan sampel menggunakan metode non-probability sampling. Analisis 

data dilakukan menggunakan metode statistik untuk menguji pengaruh antar variabel. 

Hasil penelitian menunjukkan bahwa influencer marketing, E-WOM, dan live streaming 

secara parsial berpengaruh positif dan signifikan terhadap keputusan pembelian. Selain 

itu, secara simultan ketiga variabel tersebut juga berpengaruh signifikan terhadap 

keputusan pembelian. 

Kata kunci: Influencer Marketing, E-WOM, Live Streaming, Keputusan Pembelian. 
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ABSTRACT 

 

The development of digital technology and social media has driven changes in consumer 

purchasing behavior, particularly through the utilization of influencer marketing, 

electronic word of mouth (E-WOM), and live streaming as marketing strategies. 

Consumers tend to consider online reviews, influencer recommendations, and direct 

interactions before making a purchase decision. This study aims to analyze the effect of 

influencer marketing, E-WOM, and live streaming on purchasing decisions for Mykonos 

perfume online in Kebumen Regency, both partially and simultaneously. This study uses 

a quantitative approach with a survey method. Data were collected through 

questionnaires distributed to respondents who are consumers of Mykonos perfume 

products. The sampling technique used was non-probability sampling. Data analysis was 

conducted using statistical methods to examine the relationships between variables. The 

results show that influencer marketing, E-WOM, and live streaming partially have a 

positive and significant effect on purchasing decisions. In addition, simultaneously, these 

three variables also have a significant effect on purchasing decisions. 

Keywords: Influencer Marketing, Electronic Word of Mouth (E-WOM), Live Streaming, 

Purchase Decision. 
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