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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Influencer Marketing, Live
Streaming, dan Review Product terhadap Keputusan Pembelian produk sepatu
Ventela pada Generasi Z di Kabupaten Kebumen, baik secara parsial maupun
secara simultan. Penelitian ini menggunakan pendekatan kuantitatif dengan data
primer yang diperoleh melalui penyebaran kuesioner berskala Likert lima poin.
Jumlah responden sebanyak 100 orang, ditentukan menggunakan rumus Slovin
dengan taraf kesalahan 10% dan dipilih melalui teknik non probability sampling
dengan pendekatan purposive sampling. Data dianalisis menggunakan analisis
regresi linear berganda dengan bantuan program SPSS, yang didahului uji
validitas, uji reliabilitas, dan uji asumsi klasik, kemudian dilanjutkan dengan uji t,
uji F, serta uji koefisien determinasi pada taraf signifikansi 5% dengan pengujian
dua arah. Hasil penelitian menunjukkan bahwa Influencer Marketing berpengaruh
signifikan terhadap Keputusan Pembelian, Live Streaming berpengaruh signifikan
terhadap Keputusan Pembelian, dan Review Product berpengaruh signifikan
terhadap Keputusan Pembelian. Ketiga variabel tersebut juga berpengaruh
signifikan secara simultan terhadap Keputusan Pembelian produk sepatu Ventela
pada Generasi Z di Kabupaten Kebumen.

Kata Kunci: /nfluencer Marketing, Live Streaming, Review Product, Keputusan
Pembelian
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ABSTRACT

This study aims to determine the effect of Influencer Marketing, Live Streaming,
and Product Review on the Purchase Decision of Ventela shoes among Generation
Z in Kebumen Regency, both partially and simultaneously. This study applies a
quantitative approach using primary data collected through a questionnaire
measured on a five-point Likert scale. The number of respondents is 100,
determined by the Slovin formula with a 10% margin of error and selected
through non probability sampling with a purposive sampling approach. The data
were analysed using multiple linear regression with SPSS, preceded by validity,
reliability, and classical assumption tests, and followed by the t test, the F test,
and the coefficient of determination test at a 5% significance level using two-
tailed testing. The results show that Influencer Marketing has a significant effect
on Purchase Decision, Live Streaming has a significant effect on Purchase
Decision, and Product Review has a significant effect on Purchase Decision. The
three variables also have a significant simultaneous effect on the Purchase
Decision of Ventela shoes among Generation Z in Kebumen Regency.

Keywords: Influencer Marketing, Live Streaming, Product Reviews, Purchasing
Decisions
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