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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand image, customer trust,
dan social media marketing terhadap repurchase intention pada customer store
hijab Elzatta di Kebumen. Teknik pengambilan sampel yaitu purposive sampling
dengan jumlah responden sebanyak 100 responden customer store hijab Elzatta di
Kebumen. Data diperoleh melalui kuesioner dalam bentuk google form dan
disebarkan melalui media sosial, berupa WhatsApp, Instagram, dan Tiktok. Alat uji
yang digunakan adalah metode Statistical Product and Services Solution (SPSS)
dengan bantuan aplikasi SPSS 29,0 For Windows penelitian ini menunjukkan hasil
brand image berpengaruh signifikan terhadap repurchase intention, customer trust
berpengaruh positif dan signifikan terhadap repurchase intention, social media
marketing tidak berpengaruh positif dan signifikan terhadap repurchase intention,

Kata kunci: brand image, customer trust, social media marketing, repurchase
intention.



ABSTRACT

This research aimed to analyze the influence of brand image, customer trust, and
social media marketing on repurchase intention among customers of the Elzatta
hijab store in Kebumen. The sampling technique used was purposive sampling, with
a total of 100 respondents who were customers of the Elzatta hijab store in
Kebumen. Data were collected through a questionnaire in the form of a Google
Form, which was distributed via social media, namely WhatsApp, Instagram, and
TikTok. The testing tool used was the Statistical Product and Service Solutions
(SPSS) method, with the assistance of SPSS 29.0 for Windows. This research
showed that brand image had a significant effect on repurchase intention, customer
trust had a positive and significant effect on repurchase intention, and social media
marketing did not have a positive and significant effect on repurchase intention.

Keywords: brand image, customer trust, social media marketing, repurchase
intention.
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