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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Price Discount, Hedonic 

Shopping Motivation, dan Visual Merchandising terhadap Impulse Buying pada 

customer produk skincare dan makeup di Family Enam Kebumen. Pengumpulan 

data dilakukan melalui penyebaran kuesioner dengan skala Likert kepada 100 

responden, yang dipilih menggunakan metode purposive sampling. Teknik 

analisis data menggunakan analisis deskriptif dan statistik yang diuji 

menggunakan analisis regresi linier berganda meliputi uji validitas, uji reliabilitas, 

uji asumsi klasik, uji t, uji F, dan uji koefisien determinasi dengan bantuan 

program SPSS. Hasil uji hipotesis menunjukkan bahwa Price Discount 

berpengaruh signifikan terhadap Impulse Buying, Hedonic Shopping Motivation 

berpengaruh signifikan terhadap Impulse Buying, Visual Merchandising 

berpengaruh signifikan terhadap Impulse Buying, serta Price Discount, Hedonic 

Shopping Motivation, dan Visual Merchandising secara simultan berpengaruh 

signifikan terhadap Impulse Buying pada customer produk skincare dan makeup di 

Family Enam Kebumen. Hasil penelitian menunjukkan bahwa ketiga variabel 

tersebut mampu meningkatkan kecenderungan konsumen melakukan pembelian 

secara spontan. Nilai koefisien determinasi (Adjusted R Square) menunjukkan 

bahwa variabel Impulse Buying sebesar 0,544 artinya sebesar 54,4% variabel 

Impulse Buying dapat dijelaskan oleh Price Discount, Hedonic Shopping 

Motivation, dan Visual Merchandising. Sedangkan sisanya sebesar 45,6% 

dijelaskan oleh variabel lain yang tidak diteliti dalam penelitian ini. 

Kata Kunci: Price Discount, Hedonic Shopping Motivation, Visual 

Merchandising, dan Impulse Buying.  
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ABSTRACTION 

 

This study aims to examine the effect of Price Discount, Hedonic Shopping 

Motivation, and Visual Merchandising on Impulse Buying among customers of 

skincare and makeup products at Family Enam Kebumen. Data were collected 

through the distribution of Likert-scale questionnaires to 100 respondents 

selected using the purposive sampling method. The data were analyzed using 

descriptive and statistical analysis, including multiple linear regression analysis, 

validity test, reliability test, classical assumption test, t-test, F-test, and coefficient 

of determination test with the assistance of SPSS software. The results of the 

hypothesis testing indicate that Price Discount has a significant effect on Impulse 

Buying, Hedonic Shopping Motivation has a significant effect on Impulse Buying, 

Visual Merchandising has a significant effect on Impulse Buying, and Price 

Discount, Hedonic Shopping Motivation, and Visual Merchandising 

simultaneously have a significant effect on Impulse Buying among customers of 

skincare and makeup products at Family Enam Kebumen. The findings also show 

that these three variables are able to increase consumers' tendency to make 

spontaneous purchases. The coefficient of determination (Adjusted R Square) 

shows that the Impulse Buying variable has a value of 0.544, indicating that 

54,4% of the variation in Impulse Buying can be explained by Price Discount, 

Hedonic Shopping Motivation, and Visual Merchandising, while the remaining 

45,6% is explained by other variables not examined in this study. 

Keywords: Price Discount, Hedonic Shopping Motivation, Visual Merchandising, 

and Impulse Buying.  
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