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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui perkembangan teknologi digital telah 

membawa perubahan signifikan dalam perilaku konsumen, khususnya pada 

platform social commerce seperti TikTok Shop yang menggabungkan konten 

hiburan dengan aktivitas transaksi jual beli. Penelitian ini bertujuan untuk 

menganalisis pengaruh time pressure, shoppertainment, dan engagement rate 

konten terhadap impulsive buying decision pada pengguna TikTok Shop di 

Kabupaten Kebumen. Penelitian ini menggunakan pendekatan kuantitatif dengan 

metode survei melalui penyebaran kuesioner secara daring. Populasi dalam 

penelitian ini adalah pengguna TikTok Shop di Kabupaten Kebumen yang pernah 

melakukan pembelian impulsif. Teknik pengambilan sampel menggunakan 

purposive sampling dan snowball sampling dengan jumlah sampel sebanyak 96 

responden. Data dianalisis menggunakan analisis regresi linear berganda dengan 

bantuan program SPSS. Hasil penelitian menunjukkan bahwa secara parsial, ketiga 

variabel independen yaitu time pressure, shoppertainment, dan engagement rate 

konten berpengaruh positif dan signifikan terhadap impulsive buying decision. 

Variabel shoppertainment ditemukan sebagai faktor yang paling dominan dalam 

memengaruhi keputusan pembelian impulsif, diikuti oleh variabel time pressure 

dan engagement rate konten. Secara simultan, ketiga variabel tersebut bersama-

sama berpengaruh signifikan terhadap impulsive buying decision dengan kontribusi 

sebesar 46,1%, sedangkan sisanya dipengaruhi oleh variabel lain di luar model 

penelitian. Penelitian ini memberikan implikasi teoritis berupa penguatan teori 

Stimulus-Organism-Response (SOR) dalam konteks social commerce, serta 

implikasi praktis bagi pelaku usaha untuk mengoptimalkan strategi pemasaran 

berbasis time pressure, shoppertainment, dan engagement rate konten dalam 

mendorong keputusan pembelian impulsif konsumen. Bagi konsumen, penelitian 

ini diharapkan dapat meningkatkan kesadaran akan faktor-faktor yang 

memengaruhi perilaku belanja impulsif sehingga dapat lebih bijak dalam 

bertransaksi di platform digital. 

Kata Kunci: Time Pressure, Shoppertainment, Engagement Rate Konten, 

Impulsive Buying Decision, TikTok Shop, Social Commerce. 
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ABSTRACT 

The development of digital technology has brought significant changes in consumer 

behavior, particularly on social commerce platforms such as TikTok Shop which 

combines entertainment content with buying and selling transaction activities. This 

study aims to analyze the influence of time pressure, shoppertainment, and content 

engagement rate on impulsive buying decisions among TikTok Shop users in 

Kebumen Regency. This study employs a quantitative approach with a survey 

method through online questionnaire distribution. The population of this study is 

TikTok Shop users in Kebumen Regency who have made impulsive purchases. The 

sampling technique used purposive sampling and snowball sampling with a total 

sample of 96 respondents. Data were analyzed using multiple linear regression 

analysis with the help of SPSS program. The results showed that partially, the three 

independent variables, namely time pressure, shoppertainment, and content 

engagement rate, have a positive and significant influence on impulsive buying 

decisions. Shoppertainment was found to be the most dominant factor influencing 

impulsive purchase decisions, followed by time pressure and content engagement 

rate. Simultaneously, these three variables together have a significant influence on 

impulsive buying decisions with a contribution of 46.1%, while the remainder is 

influenced by other variables outside the research model. This study provides 

theoretical implications in the form of strengthening the Stimulus-Organism-

Response (SOR) theory in the context of social commerce, as well as practical 

implications for business actors to optimize marketing strategies based on time 

pressure, shoppertainment, and content engagement rate in encouraging consumer 

impulsive buying decisions. For consumers, this research is expected to increase 

awareness of the factors that influence impulsive shopping behavior so that they 

can be wiser in transacting on digital platforms. 

Keywords: Time Pressure, Shoppertainment, Content Engagement Rate, 

Impulsive Buying Decision, TikTok Shop, Social Commerce. 
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