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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh profitabilitas, Corporate 

Social Responsibility (CSR), dan ukuran perusahaan terhadap nilai perusahaan 

dengan Good Corporate Governance (GCG) sebagai variabel moderasi pada 

perusahaan subsektor food and beverage yang terdaftar di Bursa Efek Indonesia 

periode 2022–2024. Profitabilitas diproksikan dengan Return on Assets (ROA), 

Corporate Social Responsibility (CSR) diukur menggunakan indeks pengungkapan 

berdasarkan GRI Standards 2021, ukuran perusahaan diproksikan dengan Ln Total 

Aset, nilai perusahaan diproksikan dengan Tobin's Q, sedangkan Good Corporate 

Governance (GCG) diproksikan dengan Dewan Komisaris Independen.Penelitian 

ini menggunakan pendekatan kuantitatif dengan data sekunder yang diperoleh dari 

laporan tahunan dan laporan keberlanjutan perusahaan. Sampel penelitian 

ditentukan menggunakan teknik purposive sampling sehingga diperoleh sampel 

sebanyak 61 perusahaan dengan periode pengamatan selama tiga tahun, sehingga 

menghasilkan 183 observasi. Analisis data dilakukan menggunakan regresi data 

panel dan Moderated Regression Analysis (MRA) dengan bantuan program EViews 

13. Hasil penelitian menunjukkan bahwa profitabilitas berpengaruh positif terhadap 

nilai perusahaan. Corporate Social Responsibility (CSR) tidak berpengaruh 

terhadap nilai perusahaan, sedangkan ukuran perusahaan berpengaruh negatif 

terhadap nilai perusahaan. Selain itu, Good Corporate Governance yang 

diproksikan dengan Dewan Komisaris Independen tidak mampu memoderasi 

pengaruh profitabilitas, Corporate Social Responsibility (CSR), maupun ukuran 

perusahaan terhadap nilai perusahaan.  

Kata kunci: Profitabilitas, Corporate Social Responsibility (CSR), Ukuran 

Perusahaan, Good Corporate Governance, Nilai Perusahaan. 
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ABSTRACT 

This study aims to analyze the influence of profitability, Corporate Social 

Responsibility (CSR), and firm size on firm value, with Good Corporate 

Governance (GCG) serving as a moderating variable, focusing on food and 

beverage sub-sector companies listed on the Indonesia Stock Exchange during the 

2022–2024 period. Profitability is proxied by Return on Assets (ROA), CSR is 

measured using a disclosure index based on GRI Standards 2021, firm size is 

proxied by the natural logarithm (Ln) of total assets, firm value is proxied by 

Tobin's Q, and GCG is proxied by the Independent Board of Commissioners. This 

study employs a quantitative approach using secondary data obtained from 

company annual reports and sustainability reports. The sample was selected using 

purposive sampling, resulting in 61 companies observed over a three-year period, 

yielding 183 observations. Data analysis was conducted using panel data 

regression and Moderated Regression Analysis (MRA) with the aid of EViews 13 

software. The results indicate that profitability has a positive effect on firm value. 

CSR has no effect on firm value, whereas firm size has a negative effect on firm 

value. Furthermore, GCG proxied by the Independent Board of Commissioners 

does not moderate the influence of profitability, CSR, or firm size on firm value.  

Keywords: Profitability, Corporate Social Responsibility (CSR), Firm Size, Good 

Corporate Governance, Firm Value. 
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