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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Product Quality, Electronic
Word of Mouth (E-WOM), dan Influencer Marketing terhadap Purchase Decision
produk Lipstik Wardah Glasting Liquid Lip di TikTok Shop. Penelitian ini
dilakukan dengan mengambil sampel sebanyak 100 responden khususnya
perempuan berusia 18—40 tahun yang mengetahui atau pernah membeli produk
Lipstik Wardah Glasting Liquid Lip di TikTok Shop. Populasi pada penelitian ini
adalah konsumen yang pernah membeli produk Lipstik Wardah Glasting Liquid
Lip melalui TikTok Shop. Data yang digunakan dalam penelitian ini yaitu data
primer yang diperoleh dari jawaban responden yang dikumpulkan melalui
kuesioner. Metode penelitian yang digunakan yaitu non-probability sampling
dengan teknik purposive sampling. Pengujian hipotesis dilakukan dengan
menggunakan teknik analisis regresi linier berganda dengan bantuan perangkat
lunak statistik. Hasil penelitian ini menunjukkan bahwa Product Quality,
Electronic Word of Mouth (E-WOM), dan Influencer Marketing secara parsial dan
simultan berpengaruh signifikan terhadap Purchase Decision produk Lipstik
Wardah Glasting Liquid Lip di TikTok Shop.

Kata Kunci: Product Quality, Electronic Word of Mouth (E-WOM), Influencer
Marketing, dan Purchase Decision.
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ABSTRACT

This study aims to examine the influence of Product Quality, Electronic Word of
Mouth (E-WOM), and Influencer Marketing on the Purchase Decision of Wardah
Glasting Liquid Lip products on TikTok Shop. The study involved 100
respondents, specifically women aged 18—40 years who were familiar with or had
previously purchased Wardah Glasting Liquid Lip products through TikTok Shop.
The population of this study consisted of consumers who had purchased Wardah
Glasting Liquid Lip products via TikTok Shop. The data used in this study were
primary data obtained from respondents' answers collected through
questionnaires. The sampling method employed was non-probability sampling
using a purposive sampling technique. Hypothesis testing was conducted using
multiple linear regression analysis with the assistance of statistical software.

The results of this study indicate that Product Quality, Electronic Word of Mouth
(E-WOM), and Influencer Marketing have a significant effect on Purchase
Decision both partially and simultaneously for Wardah Glasting Liquid Lip
products on TikTok Shop.

Keywords: Product Quality, Electronic Word of Mouth (E-WOM), Influencer
Marketing, and Purchase Decision.
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