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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh self indulgence, hedonic
shopping motivation, dan self control terhadap impulsive buying pada konsumen
NICESO di Kabupaten Kebumen. Penelitian ini menggunakan pendekatan
kuantitatif dengan metode survei melalui penyebaran kuesioner kepada responden.
Populasi penelitian adalah konsumen NICESO di Kabupaten Kebumen dengan
jumlah sampel sebanyak 198 responden yang ditentukan menggunakan teknik
purposive sampling. Metode analisis data yang digunakan meliputi uji validitas, uji
reliabilitas, uji asumsi klasik, analisis regresi linear berganda, uji t, uji F, dan
koefisien determinasi dengan bantuan program SPSS. Hasil penelitian
menunjukkan bahwa self indulgence berpengaruh positif dan signifikan terhadap
impulsive buying, hedonic shopping motivation berpengaruh positif dan signifikan
terhadap impulsive buying, dan self control berpengaruh negatif dan signifikan
terhadap impulsive buying. Selain itu, self indulgence, hedonic shopping
motivation, dan self control secara simultan berpengaruh signifikan terhadap
impulsive buying pada konsumen NICESO di Kabupaten Kebumen.

Kata Kunci: self indulgence, hedonic shopping motivation, self control, impulsive
buying



ABSTRACT

This study aims to analyze the influence of self indulgence, hedonic shopping
motivation, and self control on impulsive buying among NICESO consumers in
Kebumen Regency. This research used a quantitative approach with a survey
method by distributing questionnaires to respondents. The population of this study
were NICESO consumers in Kebumen Regency with a sample of 198 respondents
determined using a purposive sampling technique. The data analysis methods used
include validity test, reliability test, classical assumption test, multiple linear
regression analysis, t test, F test, and coefficient of determination using SPSS. The
results show that self indulgence has a positive and significant effect on impulsive
buying, hedonic shopping motivation has a positive and significant effect on
impulsive buying, and self control has a negative and significant effect on impulsive
buying. In addition, self indulgence, hedonic shopping motivation, and self control
simultaneously have a significant effect on impulsive buying among NICESO
consumers in Kebumen Regency.

Keywords: self indulgence, hedonic shopping motivation, self control, impulsive
buying
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