HALAMAN MOTTO

“Hai orang-orang yang beriman, Jadikanlah sabar dan sholatmu Sebagai
penolongmu, sesungguhnya Allah beserta orang-orang yang sabar”
(Al-Bagarah: 153)

“sekali terjun dalam perjalanan jangan pernah mundur sebelum meraihnya, yakin
usaha sampai. Karena sukses itu harus melewati banyak proses, bukan hanya
menginginkan hasil akhir dan tahu beres tapi harus selalu keep on progress.
Meskipun kenyatannya banyak hambatan dan kamu pun sering dibuat stres
percayalah tidak ada jalan lain untuk meraih sukses selain melewati yang
namanya proses’.

(Armeliani)
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memberikan motivasi dan semangat demi kelancaran pembuatan skripsi ini.
Semua teman-teman yang tidak bisa saya sebutkan satu persatu yang telah
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh green perceived value dan
green perceived risk terhadap green repurchase intention melalui green trust pada
Le Minerale di Kabupaten Kebumen. Responden pada penelitian ini adalah
konsumen Le Minerale di Kabupaten Kebumen yang telah melakukan pembelian
dengan teknik pengambilan sampel menggunakan teknik purposive sampling
berjumlah 170 responden melalui instrumen kuesioner menggunakan skala likert.
Teknik pengujian data menggunakan metode Structural Equation Modeling-Partial
Least Squares yang meliputi uji outer model, inner model, uji hipotesis, dan uji
kebaikan dan kesesuaian model dengan bantuan program SmartPLS3. Hasil uji
hipotesis menyimpulkan bahwa green perceived value tidak berpengaruh secara
signifikan terhadap green repurchase intention. green perceived value berpengaruh
positif dan signifikan terhadap green trust. Green perceived risk tidak berpengaruh
secara signifikan terhadap green repurchase intention dan green trust. green trust
berpengaruh positif dan signifikan terhadap green repurchase intention. green trust
memediasi green perceived value terhadap green repurchase intention. green trust
tidak memediasi pengaruh green perceived risk terhadap green repurchase
intention. Nilai R-square variabel green repurchase intention sebesar 0,1922 artinya
sebesar 19,22% variabel green repurchase intention dapat dijelaskan oleh variabel
green perceived value, green perceived risk, dan green trust serta nilai R-square
variabel green trust sebesar 0,3083 artinya sebesar 30,83% variabel green trust
dapat dijelaskan oleh variabel green perceived value dan green perceived risk ,
sedangkan sebesar 69,17% lainnya dapat dijelaskan oleh variabel lain yang tidak
ada dalam model penelitian ini.

Kata Kunci: green perceive dvalue, green perceived risk, green trust, dan green
repurchase intention
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ABSTRACK

This study aims to analyze the influence of green perceived value and green
perceived risk on green repurchase intention through green trust at Le Minerale in
Kebumen Regency. Respondents in this study were Le Minerale consumers in
Kebumen Regency who had made purchases with a sampling technique using a
purposive sampling technique totaling 170 respondents through a questionnaire
instrument using a Likert scale. The data testing technique used the Structural
Equation Modeling-Partial Least Squares method which includes outer model tests,
inner models, hypothesis tests, and goodness-of-fit and model fit tests with the help
of the SmartPLS3 program. The results of the hypothesis test concluded that green
perceived value did not significantly influence green repurchase intention. green
perceived value had a positive and significant effect on green trust. Green perceived
risk did not significantly influence green repurchase intention and green trust.
green trust had a positive and significant effect on green repurchase intention.
green trust mediated green perceived value on green repurchase intention. green
trust did not mediate the effect of green perceived risk on green repurchase
intention. The R-square value of the green repurchase intention variable is 0.1922,
meaning that 19.22% of the green repurchase intention variable can be explained
by the green perceived value, green perceived risk, and green trust variables. The
R-square value of the green trust variable is 0.3083, meaning that 30.83% of the
green trust variable can be explained by the green perceived value and green
perceived risk variables. The remaining 69.17% can be explained by other
variables not included in this research model.

Keywords: green perceived value, green perceived risk, green trust, and green
repurchase intention
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