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ABSTRAKS

Perkembangan e-commerce mendorong perubahan perilaku konsumen dalam
melakukan pembelian secara online. Fitur Live Streaming, Influencer Marketing,
dan Online Customer Review menjadi strategi pemasaran digital yang diduga
memengaruhi keputusan pembelian konsumen terhadap produk skincare di Shopee.
Penelitian ini bertujuan untuk mengetahui pengaruh Live Streaming, Influencer
Marketing, dan Online Customer Review terhadap Keputusan Pembelian
Moisturizer Skintific di Shopee. Penelitian ini menggunakan metode purposive
sampling yang dilakukan pada 100 responden masyarakat Kabupaten Kebumen
yang pernah membeli Moisturizer Skintific melalui Shopee. Pengumpulan data
yang dilakukan yaitu melalui penyebaran kuesioner. Variabel yang digunakan
dalam penelitian ini yaitu Live Streaming (X1), Influencer Marketing (X2), Online
Customer Review (X3) dan Keputusan Pembelian (Y). Analisis data yang
digunakan adalah uji validitas, uji reliabilitas, uji asumsi klasik yang terdiri dari uji
normalitas, uji multikolinearitas, dan uji heterokedastisitas, uji hipotesis yang
terdiri dari uji t, uji koefisien determinasi, analisis regresi berganda dengan bantuan
IBM SPSS Statistics 22. Hasil penelitian ini menunjukan bahwa Live Streaming,
Influencer Marketing, dan Online Customer Review secara parsial berpengaruh
positif dan signifikan terhadap Keputusan Pembelian. Secara simultan, ketiga
variabel tersebut juga berpengaruh positif dan signifikan terhadap Keputusan
Pembelian.

Kata Kunci : Live Streaming, Influencer Marketing, Online Customer Review,
Keputusan Pembelian
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ABSTRACT

The development of e-commerce has driven changes in consumer behavior in
making online purchases. Live Streaming, Influencer Marketing, and Online
Customer Reviews are digital marketing strategies that are thought to influence
consumer purchasing decisions for skincare products on Shopee. This study aims
to determine the influence of Live Streaming, Influencer Marketing, and Online
Customer Reviews on Purchasing Decisions for Skintific Moisturizer on Shopee.
This study used a purposive sampling method conducted on 100 respondents from
Kebumen Regency who had purchased Skintific Moisturizer through Shopee. Data
collection was carried out through distributing questionnaires. The variables used
in this study were Live Streaming (X1), Influencer Marketing (X2), Online
Customer Reviews (X3) and Purchasing Decisions (Y). The data analysis used was
validity testing, reliability testing, classical assumption testing consisting of
normality testing, multicollinearity testing, and heteroscedasticity testing.
Hypothesis testing consisting of t-tests, coefficient of determination testing, and
multiple regression analysis using IBM SPSS Statistics 22. The results of this study
indicate that Live Streaming, Influencer Marketing, and Online Customer Reviews
partially have a positive and significant effect on Purchasing Decisions.
Simultaneously, these three variables also have a positive and significant effect on
Purchasing Decisions.

Keywords: Live Streaming, Influencer Marketing, Online Customer Reviews,
Purchasing Decisions
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